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This Summary Report provides a snapshot of the results for each element of the first and second waves of research for the Road Safety Pulse 

Check Survey, commissioned by the Tasmanian Government’s Department of State Growth, Road Safety Advisory Council. 

The purpose of the research was to gather feedback from Tasmanian drivers on their awareness of and attitudes towards current road safety 

issues and enforcement. This report provides initial insights into the profile, behaviours, and perceptions of the state’s road users, and will be 

followed by further research waves to track the results. 

The research was conducted by the independent research firm, EMRS, using a quantitative online survey methodology and a survey instrument of 

approximately 6 minutes in length. A secure link to the survey was distributed to EMRS’ online panel made up of pre-screened Tasmanians aged 

18 years and over who have expressed a willingness to participate in online surveys. A supplementary method of distributing the survey link was via 

social media promotion.

• Wave 1 of the research was conducted between 7th March and 29th March 2022, with a total of n=500 fully or provisionally licenced road users 

being successfully surveyed. 

• Wave 2 of the research was conducted between 7th September and 16th September 2022, again with a total of n=500 fully or provisionally 

licenced road users being successfully surveyed. 

The target population was based on a total of 446,261 Tasmanian adults aged 18 years and over (ABS, 2021). With n=500 respondents completing 

the survey respectively in Wave 1 and Wave 2, the results yielded in each round are accurate to within ± 4.38 percentage points at the 95% 

confidence interval. Cross-tab analysis was utilised to ensure robust and reliable results. 

The survey was implemented according to ISO 20252:2019 standards. 
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Quotas

In order to gain a representative sample of respondents, quotas were put in place for gender, age, and region. Where the quotas were not achieved, 

weighting was applied to ensure that the results accurately reflected the demographic profile of the target population. 

Reporting on Results

The following summary report presents the comparative results for Waves 1 and 2 conducted in March 2022 and September 2022 respectively.

Where percentages do not sum to 100, this may be due to rounding or where respondents were able to give multiple responses. Throughout the report, 

an asterisk (*) denotes the reason for the results not summing to 100 per cent.

The results have been presented predominantly in charts and tables. Significantly higher percentage figures have been highlighted in the charts in 

bold. In addition, table cells have been highlighted green where there is a significantly higher percentage result, while those highlighted red denote 

a significantly lower result. 

INTRODUCTION: 
QUOTAS & REPORTING ON RESULTS
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Weighting 

As the collected data set rarely mirrors the exact age, gender and regional distribution of the population, to correct for this, the following weightings 

were applied: 

Age

Wave 1 – March 2022 Wave 2 – September 2022

Unweighted % Number Weighted % Weights applied Unweighted % Number Weighted % Weights applied

17 to 29 years 15% 73 19% 1.3 9% 44 19% 2.2

30 to 39 years 15% 75 14% 0.9 18% 90 16% 0.9

40 to 49 years 18% 92 16% 0.9 18% 92 14% 0.8

50 to 59 years 17% 87 18% 1.1 18% 88 16% 0.8

60 to 69 years 18% 91 17% 0.9 19% 94 16% 0.9

70 years or over 16% 82 16% 1.0 18% 92 18% 1.0

Gender Unweighted % Number Weighted % Weights applied Unweighted % Number Weighted % Weights applied

Male 54% 268 47% 0.9 48% 238 48% 1.0

Female 45% 224 51% 1.1 52% 258 51% 1.0

Non-binary 1% 4 1% 1 0% 1 0% 1.0

Other - - - - 0% 1 0% 1.0

I’d prefer not to say 1% 4 1% 1 0% 2 0% 1.0

Region Unweighted % Number Weighted % Weights applied Unweighted % Number Weighted % Weights applied

South and South East 55% 273 55% 1.0 55% 274 52% 0.9

North and North East 26% 131 25% 1.0 24% 122 27% 1.1

West and North West 19% 96 20% 1.1 21% 104 21% 1.0

TOTAL RESPONDENTS 100% 500 100% - 100% 500 100% - 7
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Gender 

March 2022 September 2022

%* Number % Number

Male 54% 268 48% 238

Female 45% 224 52% 258

Non-binary 1% 4 0% 1

Other - - 0% 1

I’d prefer not to say 1% 4 0% 2

Regional Distribution

March 2022 September 2022

% Number % Number

South & South East 55% 273 55% 274

North & North East 26% 131 24% 122

West & North West 19% 96 21% 104

Driving Licence Held
(motor vehicle or motorcycle)

March 2022 September 2022

% Number % Number

Full licence 94% 471 98% 491

Provisional licence 6% 29 2% 9

Age

March 2022 September 2022

%* Number %* Number

17 to 20 years 5% 26 1% 5

21 to 25 years 5% 26 4% 22

26 to 29 years 4% 21 3% 17

30 to 39 years 15% 75 18% 90

40 to 49 years 18% 92 18% 92

50 to 59 years 17% 87 18% 88

60 to 69 years 18% 91 19% 94

70 years or over 16% 82 18% 92

March 2022 September 2022

% Number % Number

TOTAL RESPONDENTS 100% 500 100% 500

* Percentages do not sum to 100 due to rounding. 8
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Perceived causes of serious road crashes in Tasmania, leading to injury or death 

• Top-of-mind, the biggest single cause of serious road crashes in Tasmania in which someone is injured or killed was viewed by 44% to be 

distraction/ inattention – e.g. phones, children, pets (increasing marginally from 41% in March 2022). 

• This was followed by speeding (32%, up somewhat from 27% in the March 2022 round), and aggressive driving behaviour/ driver’s attitudes (16%, 

a substantial increase from 6% recorded in March 2022). 

‐ Female respondents were somewhat more likely to cite speeding as the biggest single cause (40%, compared to 23% of males); while males were somewhat 

more likely to cite lack of skill (13%, compared to 5% of females). 

Awareness of road safety advertising 

• Without prompting, the significant majority of respondents in September 2022 confirmed that yes, they could recall advertising about road safety in 

Tasmania to some degree (88%, compared to 86% in March 2022), of whom 63% could definitely recall such advertising (53% in March 2022). 

• As in the March 2022 research round, the respondents who were able to recall road safety advertising were most likely by far to have seen or heard 

it via television (71%, with 67% in March 2022), followed by billboard/ road signs (28%, in line with the 23% in March). 

‐ Respondents aged 21 to 39 years were more likely to have seen or heard the advertising via billboard/ road signs (46%, compared to 11% of those aged 70+). 

‐ Respondents aged 70 years or over were the most likely to have seen or heard the advertising via newspaper/ other media (25%). 

• The respondents able to recall road safety advertising to some degree were considerably more likely to associate, unprompted, the key message of 

speeding/ slow down/ ‘Over is Over’ (76%, markedly higher than the 47% recorded in March 2022). 

• The key image recalled most frequently was of crashed cars (8%, decreasing only marginally from 12% in March 2022). 

• The clear majority of the total sample of respondents in the latest September 2022 research round reported that, before the survey, they were 

aware of the ‘Over is Over’ road safety advertising campaign at some level, after being prompted by seeing the video ad (86% in total, increasing 

significantly from 75% in March). Positively, of these, almost two thirds currently indicated that they were definitely aware (65%, a very strong 

increase from 47% in March 2022).

KEY INSIGHTS (1)
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KEY INSIGHTS (2)

Perceptions of road safety enforcement 

• In September 2022, the full sample of respondents tended to report that they perceived there to be the same number of police on the road when 

compared to last year (36%); this was a marginal increase from the March 2022 research round (33%). 

• Of the full sample of respondents in the current research round, two in five reported that they noticed the same number of speed cameras on the 

road when compared to last year (40%, in line with 39% in March 2022).  

• As in the previous round, the great majority of respondents stated no, they had not personally been booked or received a caution notice for a traffic 

offence in the past 12 months (92%, marginally increasing from 89% in March 2022). 

• Of those who had been personally booked or received a caution notice, the great majority reported it was for speeding (86%, a notable increase 

from 72% in March 2022).

• The respondents who had been booked or cautioned in the last twelve months, as well as those who were unsure, were most likely by far to state 

that no, they had not been booked for speeding by a speed camera (83%, a marginal variation from 81% in March 2022). 

Driving behaviours in the last 12 months 

Among the full sample of respondents: 

• Well over half currently confirmed that yes, they had driven up to 10km/h over the posted speed limit (58%, increasing marginally from 55% in 

March 2022). 

‐ Male respondents were more likely to state yes (66%), as compared to females (50%). 

‐ Respondents aged 60 years or over were significantly likely less likely to state yes (41%), particularly compared to those aged 26 to 39 years (74%). 

• The clear majority in the current round reported that no, at no point had they used a mobile phone while driving (75%, as in March 2022). 

‐ Respondents aged 60 years or over were the most likely by far to state no (91%), while those aged 30 to 39 years were the most likely by far to state yes

(50%). 

‐ Respondents in the South and South East were more likely to state yes (30%), particularly when compared to those in the North and North East (16%). 11



KEY INSIGHTS (3)

Driving behaviours in the last 12 months (cont’d)

• The majority by far stated no, at no point had they driven after drinking alcohol and thought they may have been over the limit (93%, marginally 

decreasing by just 1 point from 94% in the March 2022 round). 

• The great majority also answered no, at no point had they not worn their seatbelt (97%, a marginal increase from 92% in March 2022). 

Attitudes towards cyclists 

In the September 2022 research round, further questions were added to determine attitudes towards cyclists. Among the full sample of respondents: 

• Unprompted, over two thirds expressed an attitude that cyclists were courteous and followed the road rules when respondents were driving (35%). 

• This was followed by a not-insignificant 23% who felt that cyclists could show more consideration for drivers/ use common sense/ follow road 

rules/ ride single file, and 21% who made a negative comment/ expressed a dislike for groups.

On being prompted with several statements: 

• Two thirds in total agreed that “I don’t mind if there are cyclists on the road” (67%, with 37% strongly agreeing). 

• Almost two thirds in total agreed that “generally, cyclists act responsibly on the road” (65%, with 44% somewhat agreeing). 

• Around three in five in total agreed that “cyclists should be able to use the road like motor vehicles” (59%, with 32% strongly agreeing).

• Around three in five in total agreed that “cyclists usually observe the road rules” (59%, with 41% somewhat agreeing).

• More than one half in total agreed that “generally cyclists are considerate of other road users” (53%, with 36% somewhat agreeing).

• Around two in five in total disagreed that “cyclists don’t take responsibility for their own safety” (41% in total, with 20% strongly disagreeing).
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PERCEIVED CAUSES OF CRASHES

Chart 1 – Perceived causes of serious road crashes in Tasmania, leading to injury or death 
(Percentage of all respondents)*†

Q. In your opinion, what is the biggest single cause of serious road crashes in Tasmania in which someone is injured or killed? 

* Percentages do not sum to 100 due to multiple responses being possible.
† Other elements mentioned that are not detailed in this chart included: March 2022 – “Road signage – in general”, “Unroadworthy cars”, “Animals on the road“, and “Policing” (1% in each case); 
September 2022 – “Animals on the road” and “Unroadworthy cars” (n=1 in each case)
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ROAD SAFETY ADVERTISING AWARENESS (1)

Chart 2 – Channels of awareness of road safety 
advertising in Tasmania

(Percentage of respondents recalling road safety advertising)*†

Q. Thinking back, can you recall any advertising about road safety in Tasmania? 

* Percentages do not sum to 100 due to rounding.
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Level of Recall

March 2022 September 2022

%* n % n

Total 100% 500 100% 500

Total recall 86% 431 88% 438

Yes – definitely recall 53% 267 63% 313

Yes – somewhat recall 33% 164 25% 125

No – do not recall 11% 51 9% 47

Unsure 4% 18 3% 15

Q. Where have you seen or heard this advertising about road safety?  

† Percentages do not sum to 100 due to multiple responses being possible. 

Table 1 – Unprompted recall of road safety 
advertising in Tasmania

(Percentage of all respondents)*



ROAD SAFETY ADVERTISING AWARENESS (2)

Chart 3 – Unprompted recall of Tasmanian road safety advertising elements
(Percentage of respondents recalling road safety advertising)*†

Q. What words, messages, scenes or images can you remember about the advertising? 

* Percentages do not sum to 100 due to multiple responses being possible. 
† Other elements mentioned that are not detailed in this chart included: March 2022 – “Death”, “Bike safety”, and “Towards Zero”; 
September 2022 – “Bike safety” and “Death” (1% in each case).
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ROAD SAFETY ADVERTISING AWARENESS (3)

Table 2 – Prompted recall of road safety advertising in Tasmania 
‘Over is Over’ advertising campaign

(Percentage of all respondents on being shown the campaign ad video)

18
Q. Are you aware of the ‘Over is Over’ advertising campaign? Click here to view a short video clip of the latest ad.

Awareness

March 2022 September 2022

% n % n

Total 100% 500 100% 500

Total aware 75% 378 86% 423

Yes – definitely aware 47% 237 65% 320

Yes – somewhat aware 28% 141 21% 103

No – unaware 23% 113 14% 75

Unsure 2% 9 0% 2
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ROAD SAFETY ENFORCEMENT (1)

Chart 4 – Perceptions of police presence on the road
(Percentage of all respondents)*

Chart 5 – Perceptions of speed cameras on the road 
(Percentage of all respondents)*
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Q. Thinking about the police on the road, do you think there are fewer, more, or the same number of them when compared to last year? 
Q. Thinking about the speed cameras on the road, do you think there are fewer, more, or the same number of them when compared to last year?

* Percentages may not sum to 100 due to rounding. 

31%

19%

16%

24%

39%

40%

14%

16%

March 2022 (n=500)

September 2022 (n=500)

Fewer speed cameras More speed cameras Same number of speed cameras Unsure

20



Table 3 – Traffic offence booking or caution notice 
received in the past 12 months 

(Percentage of all respondents)

Chart 6 – Type of traffic offence booking or caution notice 
received in the past 12 months

(Percentage of respondents booked or cautioned in the past 12 months)*‡

Q. Have you personally been booked or received a caution notice for any traffic offence in the past 12 months? 

ROAD SAFETY ENFORCEMENT (2)
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Traffic offences

March 2022 September 2022

% n % n

Total 100% 500 100% 500

Yes 10% 49 8% 34

No 89% 448 92% 464

Unsure 1% 3 0% 1

Prefer not to say - - 0% 1

Q. And what traffic offence was that?  

* Percentages do not sum to 100 due to multiple responses being possible.
‡ Comparisons between quarters should be interpreted with caution due to the varying sample sizes.  



Table 4 – Booked for speeding by a speed camera in the last 12 months
(Percentage of respondents confirming a booking or caution in the last 12 months, or “unsure”)*†‡

Q. Have you been booked for speeding by a speed camera in the last 12 months?  

* Percentages may not sum to 100 due to rounding. 
† The n=1 respondent from Wave 2 who preferred not to disclose their booking or caution has not been included in this table. 
‡ Comparisons between quarters should be interpreted with caution due to the varying sample sizes. 

ROAD SAFETY ENFORCEMENT (3)
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Speed camera booking

March 2022 September 2022

% n % n

Total 100% 52 100% 36

Yes 19% 9 16% 7

No 81% 43 83% 28

Prefer not to say - - 2% 1
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Chart 7 – Behaviours exhibited in the last 12 months
(Percentage of all respondents)*
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DRIVING BEHAVIOURS
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Q. Being honest, in the last 12 months have you… 

* Percentages may not sum to 100 due to rounding. 

Driven up to 10km/h over 
the posted speed limit

Used a mobile phone while 
driving (excl. hands-free)

Driven after drinking 
alcohol 

& thought you may have 
been over the legal limit

Not worn your seatbelt
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ATTITUDES TOWARDS CYCLISTS (1)

Chart 8 – Main attitudes towards cyclists when driving 
(Percentage of all respondents)*†‡

Q. What is your main attitude towards cyclists when driving?  

* Percentages do not sum to 100 due to multiple responses being possible.
† “Other” responses included: “Not applicable” (n=2) 
‡ This question was newly added in the September 2022 research round. 
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Chart 9 – Agreement with statements regarding cyclists
(Percentage of all respondents, n=500)*‡

ATTITUDES TOWARDS CYCLISTS (2)
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Q. To what extent do you agree or disagree with the following statements? 

* Percentages may not sum to 100 due to rounding. 
‡ This question was newly added in the September 2022 research round. 
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